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Legal Notices  
NO RIGHT TO REDISTRIBUTE MATERIALS. You agree that you will not re-distribute, 
copy, amend, or commercially exploit any materials found on in this document or 
related Web Sites without Elite Marketing Pro, LLC and/or EliteMarketingPro.com 
express written permission, which permission may be withheld in Elite Marketing 
Pro, LLC and/or EliteMarketingPro.com’s sole discretion. 

NO INVESTMENT ADVICE. The information contained in this product has no regard 
to the specific investment objective, financial situation or particular needs of any 
specific recipient. Elite Marketing Pro, LLC and/or EliteMarketingPro.com does not 
endorse or recommend any particular securities, currencies, or other financial 
products. The content published in this document is solely for informational 
purposes and is not to be construed as solicitation or any offer to buy or sell any 
spot currency transactions, financial instruments or other securities. Elite 
Marketing Pro, LLC and/or EliteMarketingPro.com does not represent or guarantee 
that any content in this document is accurate, nor that such content is a complete 
statement or summary of the marketplace. Nothing contained in this document is 
intended to constitute investment, legal, tax, accounting or other professional 
advice and you should not rely on the reports, data or other information provided 
on or accessible through the use of this product for making financial decisions. You 
should consult with an appropriate professional for specific advice tailored to your 
situation and/or to verify the accuracy of the information provided herein prior to 
making any investment decisions. 

INDEMNITY. You agree to indemnify and hold Elite Marketing Pro, LLC, its parent, 
subsidiaries, affiliates, directors, officers and employees, harmless from any claim, 
demand, or damage, including reasonable attorneys’ fees, asserted by any third 
party or arising out of your use of, or conduct on, this product and/or website. 

COPYRIGHT. The Product, Web Site, and Tools are protected by copyright law and 
international treaty provisions and may not be copied or imitated in whole or in 
part. No logo, trademark, graphic or image from the Web Site may be copied or 
retransmitted without the express written permission of Elite Marketing Pro, LLC. 
All associated logos are trademarks or registered trademarks of Elite Marketing 
Pro, LLC and/or EliteMarketingPro.com and may not be copied or transmitted 
without the express written permission of Elite Marketing Pro, LLC.  
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About Tim Erway 
 

The guy behind some of the biggest 
online success stories… Over the last 
decade, Tim Erway has coached and 
empowered dozens of 6-, 7-, and 8-figure 
entrepreneurs. 

 
But success didn't come easily for Tim. 
After 2-years of "working the plan," Tim 

found himself eye-deep in debt and close to being 
homeless when he was evicted from his 1-bedroom 
apartment.  
 
On a loan and a prayer, Tim dedicated himself to 
becoming a student of Internet marketing, and just 6 
months later he bounced back making his first 6-figures in 
affiliate and network marketing. 
 
In 2003, he launched his first 7-figure online education 
company dedicated to providing debt-laden consumers 
with the tools and information needed to eliminate debt 
from their lives.  
 
By 2004, Tim's company helped thousands of people 
avoid bankruptcy, regain control of their finances and get 
a fresh start. All the while, he was earning a healthy 6-figure 
income selling his own products, affiliate products and with 
network marketing.  
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Today Tim is CEO of Elite Marketing Pro. He also owns a 
successful real estate investment company that he 
launched using “attraction marketing” methods – proving 
yet again that the universal principles of attraction 
marketing work across multiple industries, both online and 
offline. 
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Want More Leads? Then it’s 
Essential You Create a “Lead 
Magnet” Today! 

 
It’s no secret that the point of blogging, engaging on social 
media, and building your audience is to ultimately get your 
gathering “tribe” on to your email list so you can turn 
them into paying customers! 
 
You’ve no doubt heard the saying... 
 
“The money’s in the list.” 
 
Well, an effective and irresistible lead magnet is an 
essential part of the “mousetrap” that collects qualified 
leads and grows a highly responsive list of prospects and 
fans. 
 
Before we dive in to the specifics, know that... 
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This Strategy Works for ANY and 
ALL Businesses! 
 
So, yes, I’m talking about you and YOUR business, no 
matter what industry you’re in. 
 
We’re talking... 
 

• Real Estate 
• Doctor/Dental Practice 
• Amazon seller 
• Affiliate/CPA marketer 
• Physical product seller 
• Retail store 
• Restaurant 
• Bar 
• Beauty salon 
• Network marketer 
• Author 
• Consultant/Coach 
• Non-profit companies 
• Fortune 500 companies 
• Mom and pop stores 
• ...and so on... 

 
Each and every one of these types of business will benefit 
greatly from list building. 
 
…and therefore, you absolutely need to create a lead 
magnet to start maximizing your conversions today! 
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Okay, so with that said... 
 

What is a Lead Magnet? 
 
Simply put...it’s a “bribe,” free offer, or a specific piece of 
value you are offering in exchange for someone to sign up 
for your email broadcast (or autoresponder) list. 
 
It can be in any format,  such as a video, report, audio, 
checklist, blueprint, webinar, or a number of other things. 

 
(We’ll talk more about this in Step #6.) 
 
Here’s the most important thing to remember, though... 

Simple 
Video Script 
Formula 
Lead 
Magnet 
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Depending on how you attract people to your website or 
blog, they may already be acquainted with you, or they may 
even be an existing customer of yours. 
 
However, more often than not, the visitors who are 
seeing your opt-in form have no clue who you are! 
 
So they’re naturally skeptical, and consequently, their 
guard is up. 
 
They’re probably a lot like you, meaning they’re on a 
hundred email lists already, and are getting bombarded 
with advertising messages daily. 
 
So the last thing they want is to get more junk in their email 
inbox from yet another company trying to sell them stuff, 
right? 
 
That’s why it’s so critical to understand the importance of 
creating a really compelling offer. 
 
An offer where the perceived value that is greater than and 
outweighs any perceived risk of giving up their precious 
contact information. 
 
So in other words... 
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The “Value Scale” Must Be Tilted in 
Your Prospects’ Favor! 
 
Meaning that the value of joining your list is so great, it 
completely eclipses any potential fear or skepticism your 
prospect has of giving up their email address. 
 
The first step to achieving this is to make a genuinely 
valuable offer to your prospect. 
 
Make sense? 
 
I know, this is pretty basic stuff; yet it’s also really 
important. 
 
Here’s another important aspect of the psychology to make 
this work... 
 
Always remember to think in terms of what your potential 
prospect wants and what they will be attracted too. 
 
Every single one of them is seeking answers to questions, 
solutions for problems and help with achieving their 
dreams and desires. 
 
But they don’t want to spend hours to get the results, 
which is why... 
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Your Lead Magnet Should Provide 
an Immediate Payoff! 
 
Essentially, it should “scratch the itch” right away. 
 
So if you have a pitch to simply... 
 

• "Subscribe to my newsletter"  
 
...or... 
  

• "Sign up to be notified when I post to my blog" 
 

...then you need to know that’s NOT a lead magnet! 
 
A lead magnet is specific (not vague) and offers 
IMMEDIATE gratification (not sometime down the road) 
to your potential prospects. 
 
Concrete promises are what's going to get people to say, 
“Yes, here's my email address!” and make them 
desperately want to get their hands on what you’re 
offering. 
 

How long will it take to create? 
 
You’ll be happy to hear that creating a lead magnet will 
NOT take long at all. 
 



 
 

 
 

 
10 The 7-Step Lead Magnet Quick-Start Creation Guide 

 

You can get it going really fast, maybe even in the next 24 
hours if you really hustle... 
 
And you can certainly have the entire thing done in a single 
weekend.  
 
This isn’t a lengthy process. 
 
You’re not writing a novel or filming a documentary. 
 
A lead magnet is typically a short video or report made via 
a Microsoft Word document or PowerPoint slides. 
 
Easy peasy. 
 
So, let’s dig in to the 7-step lead magnet quick-start 
creation process, shall we?  

  

5 Winning 
Headline 
Formulas 
Lead 
Magnet 
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Step #1:  
Identify the PRIMARY Goal of Your 
Lead Magnet 
 
For most people, the first and most obvious answer is... 
 
To convert visitors into leads. 
 
But that’s typically not the PRIMARY goal for most lead 
magnets, is it? 
 
Sure, it’s important to convert leads and build your list, but 
what’s the PRIMARY reason we want to do this? 
 
Answer: to generate new customers! 
 
Yep, 9-out-of-10 times, the goal is going to be to get people 
to purchase a product or service…or convert a new client, 
or sponsor a new rep (if you’re a network marketer). 
 
This is important is because your lead magnet needs to 
naturally lead people to the next logical step in the sales 
process... 
 
Which if they’re actually reading, watching or listening to 
your lead magnet, is to actually buy something, right? 
 
So, you should always think of your lead magnet as an 
integral part of your sales process, because when you do 
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it right, and actually create a valuable experience, you’re 
going to lead your new lead/prospect that much closer to 
a buying decision. 
 
For example, in the case of this very lead magnet you’re 
reading right now... 
 
Which is a lead magnet about how to create lead magnets... 
 
My goal is to demonstrate so much value to you, that you’ll 
consider taking me up on my complete list building 
training... 
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“The Ultimate List Building System 2.0” 
 

 
 
... which will show you step-by-step how to set up your very 
own list-building system in a single day. 
 
You can learn more by clicking right here. 
 
How’s that for transparency? ;-) 
 
Let’s proceed… 
 
  

http://elitetracker.rurl.me/t/ulbs-lead-magnet
http://elitetracker.rurl.me/t/ulbs-lead-magnet
http://elitetracker.rurl.me/t/ulbs-lead-magnet
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Step #2:  
Determine Your Prospect’s Biggest 
Problems and Desires 
 
Don’t overthink it; this is a straightforward question. 
 
Ask yourself... 
 

“What is the biggest problem my ideal prospect 
wants to solve right now?" 

 
An example from our market (and really any market) is... 
 

To make more sales. 
 
Big surprise, right? 
 
After all, what business owner doesn’t want more 
customers, and more sales, and to drive more profits to 
their bottom line? 
 
But that’s a broad problem, way too broad for a lead 
magnet, which is why we... 
 
 

  



 
 

 
 

 
15 The 7-Step Lead Magnet Quick-Start Creation Guide 

 

Step #3:  
Identify the “Problem Within the 
Problem” 
 
Again, this is a straightforward question. 
 
Ask yourself... 
 

“What is one thing my prospects must have in place 
if they want to make more sales?" 

 
An example from our market (and nearly every business) is 
the ability to... 
 

Generate more leads. 
 
Again, this applies to any business.  
 
Particularly if your business is doing business online, you 
need a steady flow of leads to expose your offer(s) to. 
 
So, you can think of lead generation as the foundational 
building block of the sales process. 
 
Thus... 
 
If you want more sales, then you need more leads. 
 
Make sense? 
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Leads lead to sales. 
 
Sales are a product of more leads. 
 
Lead generation is an essential mechanism of the sales 
process. 
 
Okay, you get the point. 
 
This is how we identify “the problem within the 
problem.” 
 
This is how we “drill down” and find the more specific 
needs of our prospects. 
 
So instead of broadly talking about... 
 

“How to make more sales.” 
 
Now we can address the specific issue of... 
 

“How to generate more leads.” 
 
Which is a great start, but we’ve still got to get even more 
specific for our lead magnet to work effectively... 
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Step #4:  
Determine a Single Ultra-Specific 
Promise 
 
So, now that we’re more focused on a specific problem... 
 
It’s time to come up with a single “quick fix” solution 
that’s laser-focused on helping our market achieve a single 
result. 
 
In our case, this very lead magnet you’re reading could 
have very well been any of the following... 
 

“How to Create Your First Capture Page” 
 
Or... 
 

“How to Survey Your Prospects to Create an 
‘Invisible,’ Highly-Converting Capture Page” 

 
Or... 
 

“25 Proven Capture Pages that Transform 40-72% of 
Visitors Into Red-Hot Leads” 

 
…and, honestly, we’ll probably create something like these 
in the future. 
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However, we decided to make this particular lead magnet 
all about how to create lead magnets... 
 
Because you have to already have a highly-compelling lead 
magnet, in order to even create a capture page, write a 
headline, or think about asking someone to join your list. 
 
Essentially, creating a lead magnet first step of the lead 
conversion process. 
 
Thus, knowing how to create a lead magnet is a highly-
targeted and relevant topic for our audience. 
 
So, what do your potential prospects need to learn 
before making a buying decision? 
 
What would be the foundational knowledge they could 
benefit from (that will also lead them deeper into your 
sales process)? 
 
An easy way to do this is to “splinter” out a single piece of 
content from whatever you’re selling. 
 
In my case, one of the 10 modules of “The Ultimate List 
Building System 2.0” includes a comprehensive training on 
creating lead magnets. 
 
This lead magnet you’re reading now is an abridged version 
of that training. 
 
Simple enough, right?  

http://elitetracker.rurl.me/t/ulbs-lead-magnet
http://elitetracker.rurl.me/t/ulbs-lead-magnet
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Step #5:  
Create the Title of Your Lead 
Magnet 
 
This is important and you’ll want to put some serious 
thought into writing your lead magnet title. 
 
Your title is what we refer to in marketing as a “headline.” 
 
And the headline for your lead magnet, makes all the 
difference in the world in converting visitors into leads. 
 
Here’s why... 
 
Legendary ad man David Ogilvy once wrote: 
 

“On the average, five times as many people read the 
headline as read the body copy. When you have 
written your headline, you have spent eighty cents 
out of your dollar.” 

 
Now, just because writing your headline might be the single 
most important aspect of your entire lead magnet doesn’t 
mean it has to be difficult. 
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In fact, there are a number of proven, handy formulas you 
can use to make the headline process a breeze. 

 
Let’s take a quick look at 4 “power elements” you can use 
to quickly enhance your headlines. 
 
By way of example, we’ll be looking at the title of this lead 
magnet: 
 

The 7-Step Lead Magnet Quick-Start Creation Guide 
 
Includes 12 Proven Ideas (With Examples) For Creating Your First 
Lead Magnet To Attract More Visitors, Convert More Leads And 
Grow Your List Starting Today! 

  

Facebook 
Power 
Sheets  
Lead 
Magnet 
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1. Use Numbers 
 

Using numbers is powerful.  
 
Notice my use of “7-Step” and “12 Proven Ideas?”  
 
This wasn’t on accident.  
 
Using numbers add specificity and curiosity.  
 
Interestingly, odd numbers tend to perform best, so 
keep that in mind. 

 

2. Use Adjectives 
 

Adjectives provide character.  
 

• “Quick-start,”  
• “proven,”  
• “first,” 

 
...and other commonly-used attributes like... 
 

• “targeted,”  
• “red-hot,” or  
• “laser-focused”  

 
...all spice up your headline and make it more 
compelling. 
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3. Include Your Primary Keyword 
 

Obviously, your headline needs to clearly articulate 
the subject matter of your lead magnet. 
 
In my case, I’m providing a guide for creating a lead 
magnet.  
 
So, what are you offering?  
 

• A blogging checklist,  
• Facebook advertising template, or  
• video marketing toolkit?  

 
What’s it concisely all about? 

 

4. Promise a Benefit 
 

Obviously, your lead magnet needs to promise a 
desired benefit or results.  
 
What will your lead magnet help your readers 
achieve?  
 
This lead magnet promises to help you to “attract 
more visitors, convert more leads and grow your 
list starting today.”  
 
What’s your big promise?  
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What results will you help your reader achieve?  
 

• How to write copy that converts?  
 

• How to create videos that attract more 
customers?  

 
• How to launch a Facebook campaign that 

converts high-paying clients on demand? 
 
Now, writing headlines is a BIG topic. 
 
These four “power elements” are just scratching the 
surface. 
 
To learn more, check out my 5 Winning Headline 
Formulas lead magnet, which includes 25 fill-in-the-blank 
examples. 
 
Also, I would be remiss if I didn’t mention that... 
 
“The Ultimate List Building System 2.0” also includes... 
 

• my favorite headline templates,  
• bullet point templates,  
• call to action templates,  
• and a list of over 200 powerful words used in the 

greatest advertisements of all time. 
 

https://elitemarketingpro.com/lm/5-winning-headline-formulas.php
https://elitemarketingpro.com/lm/5-winning-headline-formulas.php
http://elitetracker.rurl.me/t/ulbs-lead-magnet
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It’s everything you need to make sure your lead magnet’s 
title is absolutely irresistible and converts your readers into 
subscribers like wildfire. 
 
Next it’s time to choose your lead magnet’s format... 
 

 
 

25-Point 
Sales Letter 
Template 
Lead 
Magnet 
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Step #6:  
Choose Your Lead Magnet Type 
 
There are 12 basic types of lead magnets and they are as 
follows... 
 

1. The Affiliate Pre-Frame Video Lead 
Magnet 
 

This style of lead magnet is often simply a valuable 
tutorial based on your direct experience with a 
particular product. 
 
For example, let’s say you’re promoting a health-
related product, maybe a weight loss product or 
something like that. 
 
You can make your Lead Magnet something like… 
 

FREE VIDEO: “The 13-Minute 3-Step Fat Shredder 
That Melts Away Up To 7 Pounds Per Week, 
Without Starving Yourself Or Spending Hours At 
The Gym” 

 
And in that video, you share three things that helped 
you get the types of results you mentioned, with the 
majority of it seeding the sale for the product you’re 
offering. 
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So, you share your experience, deliver the tips that 
worked for you and then let them know what to do 
next, which is probably to go get the product by 
clicking on the button below the video. 
 
So rather than going from capture page, to pitching 
an offer, like 99% of other affiliates… 
 
You’re positioning yourself as a trusted friend who’s 
truly trying to help them get their desired result. 
 
If you don’t want to put your face on camera, you can 
use PowerPoint slides instead. 

 

2. The Report or White Paper Lead Magnet 
 

This is typically something like a report or white paper 
or something of the sort. 
 
It’s basically just an informative, educational piece of 
content that actually adds value to your prospect’s 
life. 
 
However, it actually does more than that, because it 
also does the job of really helping your prospect see 
themselves experiencing the benefits of your product 
or service and helps to overcome their objections. 

 

3. The Blind Lead Magnet 
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This is a simple promise to give your visitor some sort 
of value, without mentioning the medium in which it 
will be delivered. 
 
So something like… 
 

“Enter your best email now to get my 3 list-
building hacks that gets me an average of 131 
new subscribers per day, with less than 10 
minutes of work.” 

 
It doesn’t mention how it will be delivered.  
 
It could be a blog post, a report, a video, an email 
series, or whatever. 

 

4. The Gear List or Toolkit Lead Magnet 
 

This is one of the easiest types of Lead Magnets to 
create, and the perceived value is very high as well. 
 
For instance, if you were brand new to doing video 
marketing and you wanted to know the best types of 
equipment and software to use, you could spend 
days researching online, pouring through hundreds of 
articles and reviews. 
 
However, if on the other hand, you were presented 
with an offer to download something like… 
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“The 13 Essential Tools Every Video Marketer 
Needs To Create High Quality Professional 
Videos For Less Than $400.” 

 
You might be really likely to opt-in for something like 
that, right? 
 
The beauty of this type of lead magnet is, they’re 
almost as easy to create as a shopping list! 

 

5. The Checklist or Execution Plan 
 

These types of lead magnets are great for walking 
through a step-by-step process that leads to a 
specific result. 
 
For example, something like… 
 

“The Ultimate 11-Step Content Marketing 
Checklist For Getting More Traffic, Leads & 
Sales.” 

 
It’s simple, straight forward and you know exactly 
what the benefits are. 

 

6. The Cheat Sheet or Blueprint 
 

These can be mind-maps, drawings, flowcharts or 
process maps or anything similar that is primarily 
visually-based. 
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These can often be even more appealing than other 
types of lead magnets because they don’t require a 
lot of time to consume, so your prospect knows they 
don’t have to spend a bunch of time reading or going 
through lengthy videos. 

 
 

7. The Case Study Lead Magnet 
 

This type of lead magnet could be as simple as doing 
a video or webinar interview where you walk through 
a case study of someone who has used your product 
to get an ideal result. 
 
This is a great way to create something with high 
perceived value for your prospect who wants a 
similar result, while really demonstrating the value of 
your product or service. 

 

8. The Free Software or Free Trial Lead 
Magnet 
 

I have an acquaintance who’s made millions of dollars 
developing and selling WordPress Blog Plugins. 
 
The way he builds his list is by giving away valuable 
plugins and asking people to upgrade or buy 
additional premium plugins. 
 



 
 

 
 

 
30 The 7-Step Lead Magnet Quick-Start Creation Guide 

 

If you’re offering software as a service, you can offer a 
free trial of a premium version of your software for a 
certain period of time. 

 

9. The Quiz, Survey, or Assessment Lead 
Magnet 
 

You’ve most likely seen these before… 
 
Typically, they’ll start out with some sort of quiz or 
survey and after answering the questions, the visitor 
sees a page asking for their email to get the custom 
results. 
 
The engagement factor is very high with these types 
of lead magnets, which can mean very high 
conversions and more responsive leads. 

 

10. The Consultation or Strategy Session 
Lead Magnet 
 

This is an easy way to start generating leads, 
particularly for higher priced products and services. 
 
It’s also a great way to start if you don’t yet have a 
lead magnet or a sales offer and you want to some 
research, while at the same time making some sales 
over the phone or Skype. 
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11. The ”Swipe File” or Template Lead 
Magnet 
 

This could be a collection of examples of something 
that you or someone else has successfully used to get 
a desired result, or it can be fill-in the blank type of 
templates or scripts. 
 
I’ve given away headline templates, ad swipe files, 
capture page templates and sales letter swipe files 
many times throughout my career. 
 
These are super high value and they don’t take much 
work to create because you or someone else has 
already done the work. 

 
 

12. The Free Sample Lead Magnet 
 

If you have something that has a very high perceived 
value and you can convert a good percentage of 
people into customers, then this can work really well. 
 
This type of lead magnet typically requires 
relentless follow-up to convert prospects into 
customers, so you’ll want to take that into 
consideration, especially if you are spending money 
on a product or service and shipping it out. 
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Okay, between those 12 options, you should have no 
trouble finding an appropriate type of high-value lead 
magnet for your business. 
 
Your lead magnet can be as simple as a list of resources 
or a checklist, which isn’t substantially harder to create 
than a grocery list. 
 
It can be a video you create on your smart phone or a 
screen capture video, or even an audio. 
 
It doesn’t need to be difficult. 
 
Like I mentioned before, your lead magnet should be 
something you could easy create in a single day or 
weekend, at most. 
 
Next you just need to sit down and create your lead 
magnet! 
 

 

5 Email 
Profit 
Triggers 
Lead 
Magnet 
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Step #7:  
Create Your Lead Magnet 
 
The final step is to actually create your lead magnet! 
 
As previously mentioned, you can go with a number of 
different delivery formats, such as… 
 

1. Create and “Publish” an eBook 
 

If you’re camera-shy (or a strong writer), this is a great 
option. It’s a quick process too. 
 
You simply write your lead magnet in Microsoft Word 
and export as a PDF file for security and compatibility.  
 
You can incorporate graphics or screenshots too, in 
the case of technical material. 
 
Don’t think you need to write anything as 
comprehensive as the document you’re reading right 
now. 
 
In fact, it’s probably NOT a good idea. 
 
3-5 pages is enough to get your point across – else 
you risk overwhelming your reader. 
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You can easily host your PDF file on your blog or a 
service like Amazon S3 for easy delivery. 

 
 

2. Record and Host a Video Presentation 
 

Recording a video is a quick and efficient way to 
create your lead magnet. 
 
And as I mentioned before, if you’re uncomfortable 
with being on camera, you can always share your 
computer screen or present using PowerPoint slides. 
 
However, if you ARE comfortable being a “talking 
head” on video, you’ll discover this is THE most 
powerful technique for creating rapport with your 
prospects. 
 
Again, your video can be short. 5-7 minutes is perfect. 
10-15 minutes is pushing it. Anything longer is too 
long.  
 
If you’re video is too long, it probably means you 
aren’t being clear and concise enough with your 
message. 
 
Don’t think more time equals more value. If you 
ramble and take forever getting to your point, your 
audience is going to “tune out” and move on, quick! 
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When I first began recording videos, I would script out 
what I was going to say and do multiple takes to get it 
right. 
 
It get easier every time you do it. 
 
Hosting a video is easy too. You can use the “unlisted” 
feature on YouTube.  
 
Or you can use a premium service like Vimeo Pro for 
even more security controls. 

 
 

3. Record and Produce an Audio Recording 
 

Audio is another quick, high-value format to create 
your lead magnet. 
 
Plus, your prospects will appreciate the convenience 
of being able to listen at their leisure via their smart 
phones during a long commute, around the house, or 
at the gym. 
 
An audio lead magnet can run a little longer due to 
the fact that you don’t have to be sitting in front of a 
screen to consume it. 
 
Audio is also easily editable if you make a mistake. 
You can use a free program like Audacity to record 
and produce.  
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To host, you can provide a download link via Amazon 
S3, or you can use a free platform like 
SoundCloud.com.  
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Your Next Steps 
 
Congrats for staying the course and reading this far! 
 
Believe it or not, this level of commitment is unusual. 
 
(You’ll understand why in a moment...) 
 
So let’s check in... 
 
Creating your first lead magnet doesn’t sound too hard, 
right? 
 
As I mentioned, this process is MUCH easier than most 
people make it. 
 
And if you follow what I teach you in “The Ultimate List 
Building System 2.0” you can even take your lead 
generation to the next level using my absolute favorite type 
of lead magnet... 
 

The “liquidation offer.” 
 
This is where you skip the whole step of making a Lead 
Magnet altogether and go straight to making an offer. 
 
Yep, you read that correctly. 
 
The reason is this... 

http://elitetracker.rurl.me/t/ulbs-lead-magnet
http://elitetracker.rurl.me/t/ulbs-lead-magnet


 
 

 
 

 
38 The 7-Step Lead Magnet Quick-Start Creation Guide 

 

 
You’ll be “weaving in” the value that you would use for your 
Lead Magnet straight into your “Liquidation Offer” pitch. 

 
Now, I know what you might be thinking… 
 

"What on earth are you talking about? This is 
supposed to be a training on putting together a Lead 
Magnet!" 

 
…said a perfectly logical and normal person. 
 
However, I have a very different philosophy on this than 
most other gurus. 
 
I think the whole idea of a Lead Magnet, or, at least the way 
most people use them... 
 
Actually hinders the sale and therefore, makes most 
campaigns, in most cases, less profitable. 
 
It’s true. 
 
Here’s what I mean… 
 
The way most marketers use Lead Magnets is like this... 
 

They set up a capture page, and a confirmation page, 
and they hook it into their autoresponder… 
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Then their visitor goes to the capture page, they see a 
headline for a cool report or other similar giveaway, 
and if they like it, they opt-in to get that “cool thing.” 
 
Then, they’re sent to a confirmation page, where the 
“cool thing” is available. 
 
And so the visitor, who entered their information for 
the “cool thing” and then became a lead, is now given 
the “cool thing” they opted-in for. 
 
So then the visitors downloads it to their hard drive, 
with every intention of reading the “cool thing.” 

 
This is your typical setup, right? 
 
(Don’t worry if you don’t understand all the jargon at the 
moment. The idea is as follows...) 
 
Here’s the problem with the “typical” setup… 
 
About 50% of the time visitors don’t end up ever 
reading your “cool thing!”  
 
And if they do, they’re away from your website and they’re 
no longer inside your ecosystem, because they left your 
website having gotten what they wanted. 
 
Basically... 
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The visitor already scratched their “itch” by 
downloading the report.  
 
Even though they didn’t read it or do anything with it, they 
already mentally and emotionally satisfied their needs for a 
time. 
 
It’s the same reason people buy gym memberships and 
never end up going, or information products that they 
never do anything with. 
 
The very act of purchasing and the intention to go to the 
gym someday, or go through the product someday, was 
short-term relief for the desire or pain they were in. 
 
So, that marketer who spent all this time putting together 
his report, and hopefully, he or she was smart and put a 
call to action to buy something in the report. 
 
They’re hoping to get the person back to their offer page 
when they read the report someday or by sending follow 
up emails. 
 
That’s how 80% or so of the funnels I’ve seen work. 
 
And it’s no surprise that whenever I’ve advised people take 
the visitors directly to an offer page, that their sales 
shoot way up. 
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The reason being that the visitor is captive and in the “yes 
state” at the point they’ve clicked on an ad or email, then 
opted-in. 
 
Through those two “micro-commitments,” they’ve said 
“yes” twice... 
 
And are therefore more likely to say “yes” again now 
when you present them with an offer. 
 
Yet for whatever reason, most marketers just insist on 
adding unnecessary friction to their sales funnels. 
 
Anyway, the solution to all of this is to...  
 
Make your actual offer itself highly educational and 
valuable.  
 
Which is exactly what I teach you how to do in the 
Liquidation Offer Module of “The Ultimate List Building 
System 2.0.” 
 
Most people think their sales letters and sales videos are all 
about selling. 
 
And in fact, I thought this way at one time too. 
 
But the fact is this... 
 
The more educational, useful, and valuable your offers are 
and the more you’ll create goodwill with your prospects... 
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The more sales you’ll make for your business. 
 
It’s that simple. 
 
So if you’re ready to get started... 
 
I highly suggest you take a look at the presentation I’ve 
put together for you, detailed on the next page... 
 
You’ll learn all about how Liquidation Offers work and 
how to implement one into your business’ lead generation 
efforts. 
 
It’s the most powerful concept I can share with you for 
immediately monetizing your lead flow... 
 
Which will immediately skyrocket your profitability and 
reduce any unneeded friction from your sales process. 
 
So don’t delay, make time to watch this special 
presentation today! 
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Free Video Training Reveals... 
 

How To Add Ready-To-Buy 
Leads To Your Email List in 
Just 7 Minutes 
 

 
 
In this quick list-building “crash course” you’ll discover... 
 

• A new way to generate leads at a profit. Using this 
simple 3-step process you'll create an immediate 
connection, develop trust and fuel your prospect's desire 
to hear what you have to say. 
 

• The very best type of headline to use on your capture 
pages, how to amplify its attention grabbing power and 
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keep your visitors "hooked"... without the typical 
advertising hype. 
 

• How to create a "must-have" lead magnet that will 
instantly make your visitors think – "I want this now". 
There's one crucial and often missed ingredient to making 
this work... skip this step, and you'll cripple your 
conversion rates. 
 

• The single most important thing you need to do the 
moment they enter their email... to establish authority, 
gain credibility and accelerate your income. 
 

• PLUS... How to STOP using hype, outrageous claims, and 
trying to "trick" people into subscribing. Instead your opt-
in process will be compelling and appealing to the right 
person. 

 
Click the "Get Access Now" button below and get instant access to the 
video training. 
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